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This  re port  out line s  you af f iliat e  marke t ing
lands cape  in e - comme rce , f as hion and t rave l
ve rt icals , t he  curre nt  and f ut ure  indus t ry t re nds .
It  is  t o he lp de ve lop a s t rat e g y f or publis he rs  t o
t ackle  your bus ine s s  challe ng e s  in t he  f ut ure .
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Many pe ople  as s ociat e
af f iliat e  marke t ing  wit h
t he  s e lling  of  die t  pills ,
t e e t h whit e ne rs , and ot he r
cont rove rs ial product s .
Alt houg h t his  darke r s ide
t o pe rf ormance - bas e d
marke t ing  s t ill e xis t s ,
af f iliat e  prog rams  have
move d t o t he  mains t re am,
wit h major re t aile rs  and
publis he rs  now us ing  t he m
t o drive  s ale s  of  all s ort s
of  product s , f rom
e le ct ronics  t o appare l.

This  re port  is  bas e d on
analys is  of  whit e - hat  e -
comme rce , f as hion, be aut y
and t rave l ve rt icals .

Indole ads  re pre s e nt s  t he
chang ing  f ace  of  af f iliat e
marke t ing  and t ake s  a
clos e  look at  t he  ke y
playe rs . We  als o out line
g rowt h opport unit ie s  f or
af f iliat e  marke t ing  and
how we  s e e  t his  indus t ry
de ve loping .

Uns t oppable  g rowt h of
af f iliat e  marke t ing
indus t ry s ince  2015. Expe rt s
pre dict  a he alt hy 60%
g rowt h by 2021.

You will f ind a lot  of  us e f ul t ips  t o s kyrocke t  your pe rf ormance  in
af f iliat e  marke t ing . You can always  g e t  addit ional inf ormat ion at
publis he rs @indole ads .com

75% of  Mille nnials  pre f e r t o
s hop online  ins t e ad of  at  a
brick and mort ar s t ore . 

7x more  clicks  f rom s ocial
af f iliat e s  t han dis count  code
af f iliat e s  in t he  f as hion
s e ct or.

60% of  airline  s ale s  drive n
by price  comparis on s it e s  on
de s kt ops .

Only 20% of  af f iliat e  of f e rs
are  promot e d by cus t om
cre at ive s .

Affiliate Marketing Insights 
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Top factors that drive my affiliate
program selection 

You s hould have  a g ood ide a of  t he  t ype  of
product s  you are  looking  t o promot e . Now it  is
t ime  t o s e arch f or prog rams  t hat  will make  you a
g ood re t urn. One  as pe ct  t o cons ide r care f ully is
how much commis s ion you can e arn. 

Hig h commis s ions  may be  of f e re d on product s
wit h low s ale s , while  a hig h s e lling  product  may
have  a lowe r commis s ion rat e . 

 
How many product s  you s e ll will af f e ct  your
ave rag e  orde r rat e  (AOV); t he re f ore , a hig h AOV
wit h a lowe r commis s ion rat e  will e arn more  t han a
low AOV wit h a hig h commis s ion rat e . To t ake  a
s imple  e xample , le t ’s  s ay you have  t wo product s
bot h re t ailing  f or t he  s ame  price . You s e ll 20 of
product  A at  1% commis s ion, and 1 of  product  B at
10% commis s ion. Product  A will e arn you more
mone y. 

My Connection with My Affiliate Manager Is:

Cookie duration (2.22%) Payment Terms and Methods (10%)

Affiliate Network (16.67%) Marketing Terms and Conditions (6.67%)

Commissions (24.44%) Affiliate Program Reputation (22.22%)

Product or service relevancy (16.67%) ECPC (1.11%)

Some what  valuable . I s ome t ime s  join,
promot e , and t e rminat e  t he  campaig ns
be caus e  of  t he  af f iliat e  manag e r. 

Crucial t o my bus ine s s . I always  join,
promot e , and t e rminat e  t he  campaig ns
be caus e  of  t he  af f iliat e  manag e r. 

Irre le vant . I almos t  ne ve r cons ide r
joining , promot ing , and t e rminat ing  my
campaig ns  be caus e  of  t he  af f iliat e
manag e r. 

Somewhat valuable. Crucial to my business. Irrelevant.



Traffic Type Share

Do You Create Your Own Creatives for Your e-comm and
Travel Campaigns?

No Yes Yes, for less than 5% Yes, for more than 95%

As ide  f rom org anic
e comme rce  SEO which can
t ake  t ime , you’ll probably
ne e d t o inve s t  in paid
t raf f ic on Goog le  or
Face book (and adve rt is ing
cos t s  cont inue  t o ris e ).
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Wit h a combinat ion of  cre at ive s ,
you can promot e  your E-
comme rce  we bs it e  much e as ie r.
The  s hort  lis t  of  cre at ive s  are :

_  Promo vide os .
_  Banne r cre at ive s .
_  Prof e s s ional product  imag e s  .
_  L anding  pag e s .
_  Email t e mplat e s .
_  Te xt  ads .

Display Facebook/Google (24.56%) PPC (not brand) (18.70%) Websites (15.95%) Retargeting (12.32%)

Social Media (11.42%) Push notifications (7.41%) SEO (4.12%) Coupon (2.46%) Cashbacks (2.07%)

Popunder/Clickunder (1%)
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Number of affiliate programs
I'm currently promoting 
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One  of  t he  larg e s t  e rrors  ne w af f iliat e  marke t e rs  make  is  be coming  a me mbe r of  ne arly e ach
af f iliat e  ne t work t he y e ncount e r. This  is  wit hout  a doubt  cons ide re d t o be  a t ot ally incorre ct
t e chnique . That  is  due  t o quit e  s ome  re as ons . 

Firs t ly, be ing  an af f iliat e  marke t e r is  an unde rt aking  which calls  f or a lot  of  aware ne s s . So, if  you t ry
and work wit h many af f iliat e  ne t works  at  t he  s ame  t ime , chance s  are  t hat  none  of  your init iat ive s
mig ht  g o as  planne d and cons e que nt ly, none  of  t he m mig ht  e nd up be ing  ve ry s ucce s s f ul. 
 
Se condly, f ocus ing  on jus t  one  or a f e w product s  wit hout  a doubt  will le t  you re s e arch t he m
t horoug hly be f ore  you s t art  t o promot e  t he m. This  me t hod als o he lps  you re f ine  your s t rat e g ie s ,
making  t he  re quire d adjus t me nt s , and t hus  making  your marke t ing  a whole  lot  more  powe rf ul. An
e f f e ct ive  approach will yie ld be t t e r out come s , and re ward you f or your e f f ort s  and t ime . 

Thirdly, make  s ure  you do s ome  re s e arch on t he  af f iliat e  ne t work as  t he re  are  s ome  ne t works  t hat
will only pay you once  a mont h which mig ht  not  work f or you or wors e  t he y could not  pay you at  all.
We  are  not  t e lling  t his  t o dis courag e  you f rom be ing  an af f iliat e  marke t e r, but  ins t e ad we  want  you
t o s ucce e d inf inding  t he  corre ct  ne t work and product s  t o marke t  and make  your commis s ion. 
 
The re  are  af f iliat e  ne t works  t hat  re s ort  t o "s having ", a  ve ry common e xe rcis e  in af f iliat e  marke t ing
whe re  t he  ne t works  dis play a dis count e d numbe r of  s ale s  t han what  you re f e rre d, cons e que nt ly
paying  you dras t ically le s s  in commis s ions . 

He nce , t o avoid be e n a vict im t o t his  act ion we  would s ug g e s t  t hat  you s t ick t o known and t rus t e d
af f iliat e  ne t works . In any cas e , t he y only way you will s ucce e d wit h a ne t work is  if  you are
comf ort able  wit h t he m and t he  product s  you are  promot ing . 

The  quant it y of  af f iliat e  of f e rs  t o promot e  t ot ally de pe nds  on your t raf f ic s ource . For ins t ance , if
you are  doing  re t arg e t ing , it  is  be t t e r t o conce nt rat e  on a f e w of f e rs  t hat  g e ne rat e  a s olid income
f rom your audie nce . Face book and Goog le  Dis play, Pus h Not if icat ion, Popunde r/Clickunde r t raf f ic
s ource s  ope n up an opport unit y t o s cale  your of f e rs  volume s  t ill t he  s ky- limit . 

The  ke y of  s ucce s s   is  t o cont inuous ly re inve s t  your af f iliat e  e arning s  int o e xis t ing  campaig ns  and
ke e p on looking  and t e s t ing  ne w one s  t hat  have  a g re at  pot e nt ial of  s t e ady income .
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Annual revenue
from affiliate
marketing
activities

Some  pe ople  g o int o af f iliat e
marke t ing  wit h t he  int e nt ion of
cre at ing  a s e cond income . Some
pe ople  want  t o make  big  mone y.
De pe nding  on how much t ime  you
can de dicat e  t o your af f iliat e
bus ine s s , and how de dicat e d you
are  t o it , is  a  big  f act or in
de t e rmining  your re s ult s . Re s ult s
vary f rom pe rs on t o pe rs on. Wit h a
larg e  adve rt is ing  budg e t  and t he
rig ht  bus ine s s  mode l, s ome
af f iliat e s  have  re place d t he ir living
in 6-12 mont hs . For ot he rs  it  can
t ake  ye ars  be f ore  it  re place s  t he ir
e xis t ing  income . De pe nding  on your
approach, adve rt is ing  budg e t , and
bus ine s s  mode l, it  can t ake
be t we e n 3 mont hs  and s e ve ral
ye ars  t o build it  t o a point  whe re  it
can re place  an e xis t ing  income . 

Why am I struggling with my affiliate business?

A lot  of  pe ople  s t rug g le  wit h t he ir af f iliat e  bus ine s s e s . This  can be  f or a numbe r of  re as ons . Firs t ly
building  up an af f iliat e  bus ine s s  t ake s  t ime . You ne e d t o de dicat e  a lot  of  t ime  t o an af f iliat e  bus ine s s
in t he  f irs t  place . Only whe n you re ach a 't ipping  point ' do you re ally s t art  t o s e e  your prog re s s . Many
af f iliat e s  s imply don't  re alis e  how much work is  involve d. The y unde re s t imat e  how much t ime  t he y
ne e d t o de dicat e  t o t he ir online  bus ine s s  t o make  it  work.  

 
Paid adve rt is ing  can allow you t o g row your af f iliat e  bus ine s s  quickly. But  it  cos t s  mone y and you ne e d
t he  rig ht  product s  t oo. You can't  adve rt is e  s mall value  it e ms  wit h paid adve rt is ing . You won't  g e ne rat e
e noug h prof it  t o cove r your adve rt is ing  cos t s . You ne e d a rang e  of  product s  and an e mail lis t  t o
adve rt is e  t hroug h.  

 
Cont e nt  marke t ing  t ake s  much long e r t o work, de pe nding  on your chos e n are a of  bus ine s s . If  you f ind
an unt appe d niche  t o marke t  your blog  in, you can make  s ome  f as t  prog re s s . Howe ve r, wit h a
compe t it ive  niche  you will s t rug g le  t o g e t  not ice d above  all t he  ot he r cont e nt  which you will have  t o
compe t e  wit h. The re 's  s e ve ral re as ons  why you mig ht  s t rug g le . The  main one  is  lack of  knowle dg e . Ge t
t he  rig ht \e ducat ion f irs t  and your af f iliat e  bus ine s s  will move  much f as t e r. 



This  is  what  you ne e d t o be  doing .

●  Cre at e  Qualit y Cont e nt  –  t his  is  always  import ant  in SEO be caus e  Goog le  alg orit hms  de t e ct  poor
cont e nt  and pe naliz e  t he  s it e  whe re  it ’s  publis he d by pus hing  it  f urt he r down on t he  s e arch lis t .
●  Do not  Copy and Pas t e  Cont e nt  –  Goog le  robot s  will als o de t e ct  duplicat e  cont e nt  and in mos t
cas e s , t he y will priorit iz e  t he  s it e  t hat  had publis he d t he  cont e nt  f irs t .
●  Add Your Se le ct e d Ge o in Your Me t a Dat a –  you s hould be  adding  your g e o in your Me t a
de s cript ion, alt  t e xt , and Me t a t ag s .
●  Put  Your Se le ct e d Ge o in Your L inks  –  cre at e  your links  in a way t hat  include s  t he  g e o t oo.
St ruct ure  t he  links  like  common Goog le  s e arche s  re lat e d t o your t opic.
●  Add t o t he  ke yword s e le ct ion –  It  will be  e as ie r f or Goog le  t o pus h your s it e  up in local s e arche s  if
you add t he  locat ion in your ke yword s e le ct ion.
●  Add Pre f e rre d Ge o on Goog le  Cons ole  –  t his  will g ive  g re at  re s ult s  and you are  pract ically t e lling
Goog le  you are  only int e re s t e d in t hat  part icular marke t .

How to Maximize the Reach in
Your Selected GEO

The top converting GEOs: US,  UK, AU, MY, ID,  PH, TH, VN, RU
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The  t op GEO is  accurat e  f or Indole ads ' publis he rs  only. Ple as e , re ly on your own A/B t e s t ing , as  we ll as
mult ivariat e  t e s t ing . You can always  cons ult  your publis he r manag e r on t he  be s t  conve rt ing  g e o f or a
part icular of f e r. De e pe r unde rs t anding  of  what  g e o works  f or you t he  be s t  will yie ld be t t e r re s ult s  f or
you.



Brazil
General info

E-commerce

Americanas Amazon Submarino Shoptime Walmart
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CR Payout

Population

Average Payout

Average CR

Average ECPC Number of Publishers

Number of Advertisers

CR and Payout of the most
popular affiliate programs
2019

CR and Payout of the most
popular affiliate programs
2019

211m

$3

3.05 % 157

4501$0.05

The  Braz ilian e Comme rce  marke t  is  e xpe ct e d t o maint ain mome nt um ove r t he  ne xt  f our ye ars , t o be
wort h R$ 146.91bn –  (US$ 38.5bn) by 2022, according  t o ne w dat a f rom Worldpay Inc. (NY SE: WP;
L SE: WPY ).

The  rapid adopt ion of  e Walle t s  has  be e n a major f act or f ue ling  g lobal e Comme rce  g rowt h. In Braz il,
e Walle t s  are  g rowing  at  an annual rat e  of  27 pe rce nt , f ore cas t  t o incre as e  t he ir marke t  s hare  by 9.5
pe rce nt ag e  point s  be t we e n now and 2022. As  s hoppe rs  incre as ing ly crave  t he  e as e  and s implicit y of
a one - t ouch che ckout  proce s s , s e curit y is  a  major f act or cont ribut ing  t o t he  ris e  of  dig it al walle t s .
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Southeast Asia
General info

E-commerce

Tokopedia Lazada Blibli Adayroi Bukalapak
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Travel
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Population

Average Payout

Average CR

Average ECPC Number of Publishers

Number of Advertisers

CR and Payout of the most
popular affiliate programs
2019

CR and Payout of the most
popular affiliate programs
2019

641m

$1.5

0.6% 134

4301$0.03

Af f iliat e  marke t ing  g e ne rat e s  be t we e n 5- 20% of  a brand's  online  re ve nue , t he re by e mphas iz ing  t he
g rowing  opport unit ie s  f or af f iliat e s .

Goog le - Te mas e k e - Conomy SEA re port e d t hat  Sout h Eas t  As ia is  t he  f as t e s t  g rowing  int e rne t  re g ion in
t he  world, it  is  vit al f or adve rt is e rs  t o unde rs t and t hat  t he  big  t e ch playe rs  (BATX), will g re at ly af f e ct
t he ir bus ine s s e s  and t he  way in which t he ir cus t ome rs  cons ume  t he ir product s  and/or s e rvice s .

Pract ice s  t hat  are  common in t he  USA and Europe  do not  have  a g uarant e e  of  be ing  adopt e d and
working  in As ian marke t s .
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USA
General info

Shein Ssense Farfetch Fairy Season Strawberrynet
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E-commerce
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Average Payout

Average CR

Average ECPC Number of Publishers

Number of Advertisers

CR and Payout of the most
popular affiliate programs
2019

CR and Payout of the most
popular affiliate programs
2019

66m

$3

3.05 % 64

2468$0.05

Fashion

US af f iliat e s  are  more  like ly t o be  f ull- t ime rs   Jus t  ove r half  of  t he  2238 US af f iliat e s  (51%) s urve ye d
work f ull- t ime  in t he  indus t ry, as  oppos e d t o be ing  part - t ime rs  or hobbyis t s . This  compare s  t o a t hird of
UK af f iliat e s  who work f ull- t ime  on af f iliat e  marke t ing .

The  U.S. af f iliat e  marke t ing  indus t ry is  e xpe ct e d t o re ach $ 6.8 billion by 2020, wit h more  t han 80% of
brands  ut iliz ing  t his  pot e nt  way of  marke t ing .
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Australia
General info
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CR and Payout of the most
popular affiliate programs
2019

CR and Payout of the most
popular affiliate programs
2019

24.6m

$1.8

1.3 % 71

1280$0.03

Fashion

Af f iliat e  marke t ing  has  be come  an int e g ral part  of  marke t ing  act ivit ie s  in Aus t ralia wit h ove r 70% of
t he  t op 100 re t aile rs  now wit h an af f iliat e  prog ram and s e e ing  up t o 20% of  t he ir ne w cus t ome rs
coming  f rom t he  channe l. This  g rowt h le d t o t he  launch of  Af f iliat e  Summit  APAC in 2018 –  a
much de s ire d e ve nt  f or t he  re g ion wit h many Aus t ralian adve rt is e rs , publis he rs , ne t works  and ag e ncie s
conve rg ing  on Sing apore .
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Airlines 
General info

Annual spent

Average Payout

Average CR

Average ECPC Number of Publishers

Number of Advertisers

$9.3

0.4 % 7

701$0.06

Ke y f e at ure s  of  t he  t rave l niche :

L ow marg inalit y;
L ong  conve rs ion window.

L ow marg inalit y in t rave l re lat e s  mos t ly t o f lig ht  t icke t s , as  you g e t  1.6% of  t he  cos t  of  t he  t icke t
price . In t he  “Touris m and Trave l” cat e g ory, f inding  hig he r rat e s  is  pos s ible , t oo:Whe n s e t t ing  up an
adve rt is ing  company, it ’s  be t t e r t o f ocus  on de e p s e g me nt at ion and narrow t arg e t ing . To do t his , us e
t he  s t at is t ics  of  s e arch que rie s  f rom t he  Goog le  ke yword planne r.

Always  re me mbe r t he  long  conve rs ion window. The  e f f e ct  of  arbit rat ion in t he  t rave l niche  arrive s  in
about  3 mont hs . Don’t  handle  s hort - t e rm e ve nt s  s uch as  promot ions  of  f lig ht  t icke t s , t ours , e t c.
Be caus e  s uch propos als  are  s hort - t e rm, in mos t  cas e s  you won’t  have  t ime  t o pay back your
inve s t me nt s .

Adve rt is e  in s pe cif ic are as , s uch as  count rie s  and cit ie s  of  de part ure  or arrival. You can pre pare  in
advance  and provide  holiday adve rt is e me nt s , f or e xample , about  t he  Ne w Ye ar or Eas t e r holidays .
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Travel Services
General info

Annual spent

Average Payout

Average CR

Average ECPC Number of Publishers

Number of Advertisers

564B

$6.7

0.6 % 71

6324$0.02

That ’s  how much pe ople  s pe nt  on t rave l purchas e s  online  las t  ye ar. 

The  t rave l indus t ry is  one  of  t he  world’s  larg e s t  and mos t  e nduring  indus t rie s . Tre nds  mig ht  come  and
g o,but  pe ople  will always  ne e d (and want ) t o t rave l f or work and f or ple as ure . 
L it t le  wonde r t hat  acros s  all t he  s e ct ors , t he  t rave l indus t ry cont ribut e s  ove r $ 7 t rillion t o t he
g lobale conomy. 

Wit h s o much mone y be ing  s pe nt , t he  compe t it ion in t rave l af f iliat e  marke t ing  is  t oug h. 
Is  it  s t ill wort h promot ing  airline  and t rave l af f iliat e  prog rams ? And if  it  is , how much can you act ually
make  f rom t he  be s t  af f iliat e  prog rams  in t he  indus t ry?

$564.87 billion. 
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Meet Indoleads Team

Ext rove rt e d e nt re pre ne ur in Kuala
L umpur, mot ivat e d by achie ve me nt ,
g rowt h, s ucce s s  and powe r. Frus t rat e d by
lack of  capit al and compe t it ion.
Inf lue nce d by s t art up e ve nt s , t e ch me dia,
and inve s t ors .

Sergey Gaydar, 36

Se nior Account  Manag e r

Durrah Sahari, 30

Se nior Publis he r Manag e r 

Skype  live : k.z aika_1

Kateryna Zaika, 27

Indole ads .com is  one  of  t he  le ading  af f iliat e  plat f orms  in Sout h- Eas t  As ia. The y have  500 CPS/CPL /CPA
dire ct  af f iliat e  of f e rs  f rom ove r 60 count rie s  around t he  g lobe . The  main f ocus  is  APAC, L ATAM, US and
UK. Whit e  of f e rs , t rans pare ncy, and hig h payout s  are  t he ir t op priorit ie s . Sig n Up Now!

Kat e ryna’s  a vis ionary and de dicat e d
PM wit h e xt e ns ive  e xe cut ive - le ve l
e xpe rie nce  in af f iliat e  marke t ing  and
de e p commit me nt  t o f os t e ring  a cult ure
of  inclus ion and dive rs it y.

Durrah is  known f or his  impre s s ive  t rack
re cord of  s ucce s s , commit me nt  t o cult ure
and human value s , and t rue  s t rat e g ic
cons ult at ive  approach.
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Veronika Iver, 28

Sale s  Dire ct or

Nanthoni Jacob, 30

Se nior Publis he r Manag e r 
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Nant honi  is  a  ke y me mbe r of  t he  ag e ncy’s
e xe cut ive  t e am, re s pons ible  f or driving
g rowt h and e f f icie ncy acros s  all
capabilit ie s  and clie nt s . She  has  e arne d a
re put at ion in t he  indus t ry f or he r abilit y
t o t ackle  comple x challe ng e s  wit h an
e xce pt ionally hig h s t andard of  int e g rit y.

Ve ronika is  an e ne rg e t ic and innovat ive
t e am me mbe r. She  is  pas s ionat e  about
our cus t ome r s at is f act ion, s o s he 's  known
f or he r ong oing  innovat ion and an
opt imiz e d us e r e xpe rie nce  f or our
publis he rs  and part ne rs .

Nik Shigov, 28

Se nior Bus ine s s  De ve lopme nt

Nik ove rs e e s  t he  St rat e g y and Ins ig ht s
t e am, re s pons ible  f or he lping  brands
capit aliz e .   He  and his  t e am us e  t he
powe r of  cre at ivit y t o s olve  bus ine s s
challe ng e s  and act  as  a s t rat e g ic bus ine s s
part ne r f or our clie nt s .
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